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Back in 2014 something devastating 

happened. 

Some eminent bloggers started to close their 

comments on their blogs and move their 

commenting activities onto social media. 

This left many other lesser mortal bloggers 

in a quandary. They were confused as to 

whether they should do the same. 

A lot of them did. And because of this, the 

art of blog commenting became a neglected 

and forgotten activity. 

Moving onto social media 

Commenting continued on social media, and 

began to evolve into something else. 

Because social media is in real-time, it could 

encompass discussion really easily. 

Replies were instant. As a result, 

conversations became fragmented, 

sentences shorter and the overall content 

less meaningful. 

This suited today's users who could only be 

gratified with immediate responses. It fuelled 

short attention spans and could easily be 

accommodated on small screen devices. 

Unfortunately, this was something that could 

not happen on a blog. 

Why were comments closed? 

These eminent bloggers closed their 

comments because of spam. It was 

engulfing the commenting queues and 

undermining any serious comments on 

blogs. 

Spammers started to get clever. Spam was 

delivered by humans to supersede 

technology designed to prevent robotic 

spam. As a result, comment moderation 

became a complete nightmare. 

This has resulted in moderation software 

being revised and revamped to combat 

against human spammers, and certainly 

since 2014 spam has become less of an 

issue. 

However, some bloggers still use 

moderation systems that act as a barrier, 

hindering the spontaneous reaction 

commenting used to be. 

Recovering its former glory 

A proper comment should stick out like a 

sore thumb above spam. It deserves a 

chance to be noticed, published and 

appreciated again. 

Just like back in the old days when readers 

regularly contributed noteworthy comments 

that meant something to the blogger and 

their post. Comments that compelled other 

readers to leave one of their own. 

So this post is designed to instruct, entertain 

and inspire you to start commenting properly 

again. 

Meanwhile read more about why you 

should turn your blog comments back on. 

Keith
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A comment is a response, or reaction, to 

what you have just read. It gives you a 

chance for you to express how you feel, or 

what you thought about, during or after 

reading the post. 

Commenting is the opposite of 

acknowledging silently, smiling to yourself, 

nodding in agreement or frowning in 

discontent. The author will never know 

about these reactions, because they cannot 

see or hear them. 

You could consider comments as ‘verbal 

hugs’ or ‘written nods’. This is certainly true 

on social media, where commenting is quick 

fire, short and uncommitted. Sometimes it's 

merely a noise for the sake of it, just to let 

the author know someone has seen their 

post. 

However, certainly in the past, a blog 

comment tended to represent a ‘responsive 

mini-post’ or a ‘post review’, providing more 

content than just a few positive words. 

What goes into a comment? 

Readers have opportunity to contribute their 

own point of view, offer an observation or 

opinion, provide criticism or include 

additional material to enhance the post. Not 

only does it communicate with the author, 

but with fellow readers and commenters too. 

Posts that allows comments have an 

editable area below them where you can 

leave a response. Blogs were one of the first 

platforms to allow comments. Here readers 

could type in their feedback there and then, 

and see it published underneath the same 

content that inspired it. 

Unlike on social media, blog comments are 

not blessed with real-time publishing. This 

means you need to include everything you 

need to say in one go. Contributors also 

need to be aware some time may pass 

before their comment is moderated, 

published and responded to by the author. 

Commenting versus spam 

The style and technique used within social 

media commenting is not suitable for blogs. 

Short, snappy comments are not tolerated, 

as this is usually what a spammer does. 

Good writing, spelling and grammar sets a 

comment apart from spam. Badly written 

comments that make no sense or say 

nothing are definitely viewed as spam. It is 

important to know how to write comments 

that get published and not caught by the 

spam moderators. 

Commenting is extremely important to any 

blogger. It is similar to interacting on social 

media, but in a more sedate, considered, 

long-term way. Also blog comments have 

more staying power and contain natural 

links back to the commenter’s blog or 

website. 

Find a blog with lots of comments. Consider 

which you would deem ‘good’, ‘bad’ or 

‘indifferent’. Which did you prefer, and which 

annoyed you? If you read widely, you’ll soon 

come across a huge variety of comments. 



 

The ability to comment empowers the 

reader to join in the conversation. Authors 

welcome feedback that is constructive, 

supportive and positive, and provides 

interesting additional information. 

No comment is ever the same; there are 

plenty of good and bad examples. Here are 

some versions of good comments: 

• Showing appreciation: being 

enthusiastic, polite and forthcoming 

about the post. 

• Adding value: providing additional 

useful content that enhances the post. 

• Adding information: filling in the 

knowledge gaps to be helpful and 

constructive. 

• Forming an opinion: taking the chance 

to have a say on the subject. 

• Disagreeing: opposing an opinion while 

justifying the argument with evidence. 

• Confirming: agreeing with the points 

raised but clarified with relevant pointers. 

• Setting a discussion: providing 

suggestions that encourages others to 

join in. 

• Telling a story: relatable anecdotes to 

get a point across in a non-threatening 

way. 

Bad commenting examples 

However, many people see commenting as 

a vehicle to freely express an opinion, all of 

which are deemed qualified, regardless of 

what anyone else thinks. Some couldn't 

care less what impact their comments have 

on others. 

Those who fail to understand about 

commenting can be annoying, useless and 

destructive. These comments are usually 

directionless, inexplicable and even 

detrimental. 

Here are some examples of bad comments 

to look out for: 

• Long-winded: too many words and 

rambling on without direction or reason. 

• Lacking: not enough words, usually 

meaningless, nonsensical or irrelevant. 

• Non-reader: hasn’t read the post and 

only responds to the title or headline. 

• Unrelated subject: using a comment to 

connect an anecdote to another 

preference. 

• Repeating: replicating what’s already 

been said in the post and other 

comments. 

• Finding fault: criticising the subject or 

the author in order to trash the post. 

• Need to be heard: vehemently stating 

an opinion in an attempt to attract 

attention. 

• Self-promotion: writing about a product 

with links back to an irrelevant website. 

Go find some comments and compare them 

to the criteria above. Something to note: 

you’re more likely to find good comments in 

older posts, and not so good comments in 

more recent ones. 



 

It’s a lonely experience writing content 

without any interaction. It's like having a 

one-sided conversation, as if you’re ‘talking’ 

to yourself. 

This is very demoralising, with little 

encouragement to continue. Also, you have 

no idea if what you are writing is good, 

relevant or readable. 

Comments give you valuable feedback. Ask 

your readers to tell you what they think. 

They will soon let you know about its quality, 

and what could be improved or changed. 

Your readers can also guide you to write 

what they want to read. Remember a good 

readership is vital for success, so you need 

to know your readers’ preferences and the 

subjects that interest them the most. 

Commenters with benefits 

A good comment adds value to the post's 

subject. It provides more content for your 

readers' enjoyment and may even influence 

them to leave a comment themselves. 

If you want to increase your popularity, 

encourage more comments. More 

interaction provides the social proof your 

readers appreciate you and what you write. 

This has the same effect as a long queue 

outside an excellent restaurant or vibrant 

nightclub. 

Inspire you regular readership to become 

commenters. Culture a friendly environment 

where your readers are comfortable enough 

to express their opinions and feelings. And 

remember to reply and interact in return to 

show your appreciation. 

However, it's worth noting not every reader 

will comment. It’s as little as 10% of your 

readership, and of those only 1% will do so 

regularly. All the more important to keep 

encouraging your commenters to continue 

contributing. 

Consider how your blog could be made 

more reader friendly. Alternatively look at 

other popular blogs and work out what kind 

of readers they have and why they leave so 

many comments. 

Keith


Keith




 

I mentioned before that writing online 

content (including blogging) can be a lonely 

experience. Sitting looking at the four walls 

of your office is not a suitable environment 

to find inspiration and ideas to write about. 

Make an effort to find other blogs to read. 

You needn’t comment at this stage (unless 

you are compelled to do so!) but do what I 

call ‘looking and lurking’. Get a feel for the 

blog's subject and the author’s writing style. 

You could call it ‘checking out the 

competition’, but I see it more as doing 

social outreach and gathering information. 

 

 

Think of commenting as 

interactive currency 

If you appreciate the benefit of receiving 

feedback, why not spread some of your 

own? It’s like giving a little before you expect 

to receive.  

If you come across a good post, nodding in 

silence won’t let the author know what 

you're thinking. Become ‘an e-Citizen of the 

Blogosphere’, and spread some 

acknowledgement and praise, even criticism 

and corrections, or just a bit of general 

conversation.  

Continue the conversation 

Learn to write in a conversational style to 

share your points of view, or even spark a 

debate or discussion. Being helpful, 

forthcoming and respectful means your 

comment is more likely to be accepted and 

published. 

The only acceptable link back to your blog is 

via the details given when you submit your 

comment. If you create a good enough 

impression, the author or readers will click 

on your name to read what else you have 

written. I received many comments from a 

new reader telling me that’s how they came 

across my blog. 

If you want reciprocal comments, leave 

comments on other blogs first. You could 

have an agreement with your friends to 

comment on each other's new posts, to start 

the commentary ball rolling in order to break 

the ice. This altruistic action will encourage 

other readers to join in too. 

What do you want to gain? 

Think how you could benefit from 

commenting on other blogs. Consider what 

you want to gain from it, and create 

a tentative strategy for future commenting. 

Once you have sorted out your commenting 

purpose, the process will become more 

meaningful and much easier to do. Now you 

will start to understand better the power of 

commenting. 

Keith
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You need to change your mindset to 

succeed with conversational commenting. 

It's time to stop thinking about yourself, and 

start focusing on others. Create more 

awareness by giving first before you expect 

to receive. 

Show a healthy interest in others and their 

content. Open up a dialogue through your 

comments. Ask questions, request advice 

and offer suggestions to stimulate a reply.  

Try being more helpful, forthcoming and 

appreciative to draw the right kind of 

attention to yourself. Provide relevant 

expertise where it is due, support other 

points of view, and set a good example by 

being polite and respectful. 

Responding to blog comments 

Make sure you are on top of moderating 

(checking and publishing) your comments, 

so you can respond to them promptly. This 

is important, as this is part of the continuing 

the conversation, and persuading the reader 

to become a regular commenter. 

Blogging conversations aren't quite the 

same as on social media. The wait between 

replies, due to the need for moderation, isn't 

as satisfying as in real-time. However, this 

form of conversing tends to be more 

meaningful and fuller in content. 

Think of your blog as a community for your 

readers, who you would like to convert into 

regular commenters. Encourage interesting 

and readable discussion 'threads' through 

consistent replying. This is a great way to 

get your posts noticed, and a popular blog is 

always a good reader draw. 

 

 

 

Change your writing style 

Write in a more approachable and friendly 

style. A reader who feels comfortable with 

you and your blog is more likely to leave a 

comment. Especially if you write about a 

subject they can relate to. 

Even including a simple call to action asking 

for a comment may be enough to get a 

response. Give your readers a reason to 

comment too and provide suggestions to 

make the process simpler and more 

convenient for them. 

Keith
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If you blog about your business, or you are 

an entrepreneur looking for clients, 

commenting on other blogs can be used to 

your advantage. 

Use commenting to start a conversation. 

Research relevant blogs and find out the 

author’s name. Use this to greet them in 

your comment to draw attention to you, so 

they are more receptive to what you say. 

Only use your knowledge to help someone. 

What value can you add that makes a 

difference to the readers' lives? How can 

you enhance the post by adding information 

that benefits everybody? Get recognised for 

both your expertise and your altruism. 

Make a difference 

When approaching the blog of an influencer, 

strike up a relationship with the main editor 

for a chance to win a guest blogging 

opportunity. Wow them with your writing 

skills. At the very least this should 

encourage them to click on your name in 

your comment to read what else you’ve 

written on your blog. 

Start a healthy discussion with the author by 

exploring their subject on another level. 

Tactfully agree or disagree where 

necessary, and where appropriate expand 

the topic with your knowledge or expertise. 

Showcase what you know, as long as how it 

is delivered is helpful to other readers. 

When sharing your skills, make sure it 

doesn’t appear to be bragging, or 

undermining the author’s subject 

knowledge. Your contribution should be a 

helpful addition, a mere continuation of the 

topic to increase the experience of other 

readers. 

Restrain yourself 

Avoid writing too much. Remember as a 

commenter you are only a guest. Edit your 

comment to make it succinct and pertinent, 

a perfect summary of what you want to say. 

If you are inspired to write more, use your 

own blog for this purpose. 

Be aware commenting is not a vehicle to 

promote your business or services. This will 

not be tolerated. Your comment will more 

than likely be treated as spam and deleted 

accordingly. 



 

There are three main ways of attracting the 

search engines to optimise your blog: 

content, popularity and links. 

Keyword rich content 

Well written comments consisting of relevant 

content are instantly attractive to the search 

engines. This relevancy will probably have 

generated similar keywords to the post, 

which enhances its chances of getting 

matched with a suitable search request. 

Search engine spiders are ‘algorithmic 

robots’ programmed to search for new web 

content. They are unable to differentiate 

between a post’s content and comments. 

Therefore, quality comments are deemed 

suitable to be ‘crawled’ ready for indexing, 

and this can process also includes the post 

as well.  

Reader generated popularity 

A post with a lot of quality comments has a 

high chance of being indexed, because it is 

considered popular. Search engine spiders 

are designed to reward popularity. 

Apparently, a blog with a lot of readers who 

regularly engage must contain good quality 

content, which is therefore is worth 

indexing.  

Pay attention when you comment on 

someone’s blog. Does it already have many 

good quality comments? Is your comment 

extremely relevant to the post? If a search 

engine spider approves this post, it could 

easily visit your blog to index it as well. 

Relevant links 

Using links is a process that has been taken 

over by spammers, which they have used to 

excess. If you find a comment in your 

moderation queue that is full of links, this is 

definitely spam and you should delete it. 

If you are tempted to include a link back to a 

post for information purposes in a comment, 

be very wary. It needs to be extremely 

relevant to be accepted. In fact, the only link 

that is tolerated is the one entered with your 

details when you submit your comment. 

This is the same for posts, especially guest 

posts. Links back to your website should be 

confined to the bio box. In some cases, only 

one or two highly relevant links will be 

allowed within the content. 



 

There are two purposes for writing a 

comment: to have your say, and to get it 

published so others can read it. 

Only first-class comments can get past blog 

spam checkers and then satisfy the author. 

This needs to be something they would be 

pleased to receive and publish. Something 

suitable, relevant and worthy, an excellent 

accompaniment to the original post. 

And it needs to be acceptable to other 

readers and commenters who also read 

your comment. It should be seen as a 

continuation of the post and inspire others to 

comment themselves. This is a great way of 

starting a community in your blog. 

Continue the conversation 

Ideally a comment should be a response to 

a conversation. It prevents the post from 

being a one-sided dialogue with its readers. 

It provides the necessary feedback to let the 

author know there are people who read their 

posts, and care enough to respond. 

Imagine listening to a very good seminar 

and then they open up the floor to 

questions. The microphone is passed over 

for you to have your say. This is your 

chance to safely steal the show for a couple 

of minutes to get your point of view across. 

Being courteous and polite, forthcoming and 

helpful, coherent and concise, will save you 

from being ignored or thrown out of the hall. 

A correctly phrased comment could even 

get a reply from the stage. If you’re canny, 

you might stimulate a debate with the rest of 

the audience, or a lively repartee with the 

author. 

 

Getting your point across 

Having your say on social media is much 

easier due to the lack of moderation. 

However, this means your discussion may 

be subjected to all sorts of unwanted 

comments from undesirable people, even 

when you don't want them to. 

Blogs have moderation to maintain the 

equilibrium in conversation. Unwelcome 

comments are barred and deleted. Readers 

and commenters are not tainted by 

malicious attempts to destroy everything. 

Every submission is at the mercy of the 

author's discretion. 

Comments that are more substantial other 

than the minimal responses usually found 

on social media have a better chance of 

being accepted. More content is required for 

reasoned arguments or information that 

adds value. A blog comment needs to be a 

complete statement or a properly 

constructed question to qualify. 



 

The first thing to do is to read the post 

thoroughly so that you understand it 

properly. Next you acknowledge its content 

by validating it within a single sentence. It 

also shows you aren’t someone who just 

skims a post and its comments for the sake 

of it. 

Find out the name of the author and greet 

them naturally within the first paragraph of 

your comment. Do the same to your 

commenters when you reply back. Proper 

appreciation of the author shows you are 

polite and respectful, and worth listening to. 

Write a reasonable amount, at least three 

sentences. This should be enough to clarify 

your opinion and satisfy the moderation 

systems. Too little and you could be caught 

as spam, too much and you could 

undermine the author by being seen to take 

over. 

Focus on value and relevance 

Don't bother commenting if you can’t think of 

anything to say. It's not worth vaguely 

skirting around the subject just for the sake 

of writing something. Ask a question to find 

out more, or to clarify a point made in the 

post. This is more likely to get a response 

from the author, which could be then 

developed into a proper conversation. 

Present any point you refer to from the post 

as a quotation within your comment. This is 

easier to acknowledge and avoids any 

misunderstanding or confusion. Never 

assume the author or other readers will 

always know to what you are alluding to. 

Remember to be as relevant by not going off 

topic. Add value that both enhances the post 

and helps other readers. Personal 

anecdotes can explain your point better if 

the readers can relate to it. Capture 

attention by using emotion in your language. 

Show thought and consideration 

Focus on your spelling, grammar and 

sentence construction. A properly written 

comment sets you apart from spammers. 

Think carefully about what you want to say 

before you start writing, and edit it to make it 

succinct, concise and relevant. 

Finally bring the comment to a close by 

drawing the point back to the bigger picture. 

You wouldn’t leave a post hanging in mid-

air, so why do so in a comment? Leave it 

open to allow other commenters to 

contribute to the conversation, and to 

encourage a suitable dialogue or discussion. 

Good commenting can be used in social 

media and other platforms as well as in 

blogs. All that is required is more focus, 

thought and desire to succeed. 

 

Keith
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Sometimes you will come across a post that 

you don’t agree with. This is only natural. It 

may be because the author doesn’t really 

understand the subject, they’ve got the 

wrong end of the stick, or they have an 

opinion that isn’t the same as yours. 

There is nothing wrong with disagreeing, 

everybody is entitled to have an alternative 

point of view. However, you should only 

‘attack’ the subject, not the author 

personally or for the quality of their writing.  

Be purposeful with justification 

First offer a suitable acknowledgement to 

the argument before your launch into your 

opposition. Have a proper purpose with a 

valid point which contributes towards the 

conversation, rather than merely putting the 

post's content down. 

Whenever you oppose a subject or opinion, 

it’s wise if you can justify yourself. Have 

references to examples or statistics to hand. 

A series of accusations with nothing to back 

up your argument has less of a chance of 

being accepted. 

Be reasonable when expressing an 

alternative opinion and be mindful of others 

and what they think. Avoid upsetting anyone 

for the sake of it. Present your views in a 

tactful and insightful manner, and preferably 

in such a way that they could provoke 

further discussion from others who read 

them. 

Beware the other readers 

If you are challenged, avoid continuing the 

argument for the sake of it. This won’t be 

helpful to anyone, and you may get viewed 

as a troll. Regular commenters sometimes 

police inappropriate comments from anyone 

they consider is ruining the conversation, so 

it’s not worth rocking the boat. 

Any social contribution you make is like a 

window to you and what you represent. 

Make sure what you say is suitable, 

especially if it links back to your blog or 

website. It is important to be aware that 

whatever you write should be for the right 

reasons. 

Two more points: if you come across an 

opportunity to put the world to rights, don't 

be afraid to go for it if you can back up your 

argument. However, avoid writing a 

comment in anger or frustration, or you may 

live to regret it.  



 

Because of real-time responses in social 

media, people have become lazy in their 

approach to commenting. This appears to 

be natural commenting, since this style was 

developed through mobile devices, but the 

result is bitty and disjointed conversations. 

For blog commenting, this is another matter. 

More thought is required to present your 

ideas, pose a considered argument or 

provide value or helpful advice.  

Include everything that is necessary and 

deliver it with a recognisable beginning and 

end. Your comment requires a reasonable 

amount of weight, or it may not be 

considered acceptable. 

Say what you think 

Commenting thrives from self-confidence 

and a desire to express what you think. 

However, before you gush out all your 

opinions in one go, it is probably wise to 

stop, think and edit what you have just 

written. Check you haven’t repeated what 

other commenters have said or mentioned 

anything that might cause offence. 

It’s important to acknowledge authors as 

well as the subject, so include a greeting in 

your comment. Focus on being totally 

relevant, avoid going off at a tangent, and 

keep to one point at a time. Present contrary 

motives as a question rather than a 

statement to lessen negative reactions. 

Be authentic 

Revealing your personality is all about being 

strong. Are you able to reveal your 

vulnerabilities to get people to relate to you? 

Focus on the same perspective as the other 

readers to encourage an inclusive and 

friendly response. However, only refer to 

yourself through anecdotes and stories, and 

by being honest and upfront.  

Use a conversational style using the same 

words as the author and commenters to 

effectively get your point across. Identify 

yourself with the readers, think like they do, 

match their mood and connect with them 

through sharing a similar view on life. 

Be aware of the boundaries and know 

where the limits are. Understand the 

underlying context in the post before leaving 

a comment. This means avoiding any 

misinterpretation which could make you look 

stupid, or cause aggravation. 

Focus on your writing style 

Pay attention to your spelling and grammar; 

in other words, write well to set you apart 

from spammers. Use short sentences, small 

words and leave out any jargon. Remember 

communication is better than preaching, so 

avoid writing too much, and leave the 

subject open to generate discussion 

amongst the other commenters. 

Be one of the first people to leave a 

comment. This is a good way to attract 

attention to yourself,  prevents your 

feedback from being swamped, and gets 

your point across before the others.  You 

may find that the other commenters follow 

on from your lead. 

Keith
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Respect, politeness and consideration go a 

long way in commenting. Remember you’ve 

been invited to leave your feedback, so 

using appropriate manners will never go 

amiss. 

Avoid getting too emotional or upset; this 

could result in uncompromising or unkind 

language. Think twice before commenting in 

anger. However, it's important to let off 

steam, so write your comment elsewhere, 

sleep on it, and then return to edit it before 

submitting it. Otherwise you will publish 

something you may regret later. 

Always consider the other person’s feelings 

or point of view. Everybody's entitled to 

have different ideas, standards, preferences 

or peculiarities. Just because you don’t 

agree with it, or they write something that 

offends you, avoid spitting out your spite 

and vitriol in a comment to make yourself 

feel better.  

Opposition is OK 

If you want to disagree with a post, provide 

clear reasoning with justified evidence. 

Clarifying your argument will strengthen 

your opinion; this is much better than raising 

hackles or aggravating resentment. Never 

undermine the author or anyone else’s 

authority with offensive language, as this is 

bound to go against you. 

It's important your point of view is fully 

understood, so consider how your words 

could be interpreted. Never assume 

everyone will be in tune with your way of 

thinking. And remember it's impossible to re-

edit a blog comment once it’s published, like 

you can on Facebook. 

Try to be helpful 

Offering feedback that goes against a post’s 

subject or reason for posting will fare better 

if presented in a helpful or constructive 

manner. Explain why you are providing this 

information, and how it can change or 

improve the situation. Once the other party 

understands the benefits you are sharing, 

they will be much more likely to accept it. 

Showing respect isn’t about being over 

ingratiating; spammers do this to get their 

comments published. Certainly, show 

enthusiasm and appreciation, but not so it 

becomes smarmy and makes people feel 

uncomfortable. Blog authors expect more 

than a load of empty, useless words, 

however nice they appear to be. 



 

You write a comment to be a) accepted by 

the author, and b) read by the readers. If 

either does not appreciate your comment, 

you will have wasted your time. 

In other words, your comment needs to be 

worth reading. It should be interesting, 

entertaining, relevant, add value, extend the 

conversation, and above all, written well. 

Then your point of view be taken seriously, 

your knowledge or expertise recognised, 

and you will draw the right kind of attention 

to you and what you have written. 

The well-known adage "people buy from 

people" can be adapted for online writing. 

You are much more likely to have your 

comment read if your readers feel they have 

an empathy with you, or that they can relate 

to what you are saying. 

Continue the conversation 

You need to write in a conversational style. 

Readers find this much more engaging and 

readable than dry, preaching posts. Use a 

simple, easy to understand vocabulary 

which is much more likely to be absorbed 

and appreciated with the minimum of 

thought. 

Writing conversationally is not easy at first, 

especially if you are used to writing 

corporate reports or articles. Imagine how 

you would respond to someone sitting next 

to you in the pub or in a bus queue. The 

idea is to then ‘transcribe’ that conversation 

into your comment. 

Conversation helps to make connections. All 

you need is a relatable topic, to feel 

comfortable with the situation and find a 

common denominator. It's a good way of 

forming a working relationship with authors 

to encourage better future reactions. 

Comments are meant to be a spontaneous 

reaction. So, say why the post captured your 

interest in the first place. I'm sure the author 

will love to know. And if you can progress 

this into a discussion, then that’s an added 

bonus. 

How to benefit 

Commenting allows you to express your 

thoughts and observations where they will 

be most appreciated. This is somewhere 

you can ask questions, receive clarifications, 

offer explanations, provide advice or accept 

help without feeling stupid, threatened or 

even alienated. This is particularly so if the 

blog has a loyal community of commenters. 

Getting a response to your conversation is 

imperative.  A return dialogue from the 

author or readers can be a great boost to 

stimulating more conversation. It needs also 

to be substantial, worthwhile and interesting 

enough to develop into a discussion. 

Social networking sites have programmed 

their algorithms to favour worthy 

and meaningful conversations. It seems the 

bitty interaction most commonly found on 

Facebook is not encouraged, as it has no 

use or fails to contain indexable content. 

LinkedIn is following fast on Facebook's 

heels regarding this.
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There are plenty of reasons why bad 

comments exist: readers don’t know what to 

say, they have forgotten how to write a good 

comment, or have picked up ‘bad habits’ 

from social media's style of commenting. 

We also live in a time-poor world. This 

results in excuses of lack of time or 

inclination to comment. Also, we read posts 

on the move via mobile devices that aren’t 

geared up to make commenting easy and 

practical. 

Writing a worthless comment is a wasted 

opportunity to showcase your knowledge, 

make a connection or even show 

appreciation. A single worded comment or 

one that only says ‘Nice post!’ is not helpful, 

doesn’t continue the conversation, and is 

more than likely going to be caught by the 

spam filters. 

Bad habits 

Avoid repeating what’s already been said in 

the post and other comments. This shows 

you haven't bothered to read the post 

properly. Offer something different or 

valuable to stop being seen as just another 

idiot who just wants to make a noise. 

Rambling on about something that has 

nothing to do with the subject is just plain 

rude. Commenting is not an opportunity to 

announce your important news or take over 

the comments to promote your business. 

This spammy behaviour is not tolerated. 

Being super nice to get your comment 

published is another spammer's trait. Writing 

in a smarmy and over-ingratiating style, 

combined with bad spelling and atrocious 

sentence construction, are all indicators of 

spam. 

Inappropriate behaviour 

Authors do not appreciate a flurry of empty 

compliments that are meaningless and are a 

waste of time. It can be quite demoralising 

to only receive these kinds of comments. 

They would prefer constructive, relevant 

content that adds to the conversation, and 

contains something significant that is worthy 

of being read.  

Also, it isn’t worth being boring, pompous 

and condescending to the blogger, readers 

or other commenters, or you will be ignored 

or even ‘policed’ by the blog’s readers as a 

troll. A popular blog will have loyal fans who 

will be happy to self-moderate a ‘rogue’ 

commenter who they think doesn’t fall into 

line. 
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The amount you write in a comment does 

affect your validity as a contributor. Write not 

enough and you could be seen as a 

spammer, offer too much and you could be 

seen as ‘taking over’ the blog. 

Avoid getting caught in the trap of writing too 

little. You may be new to commenting 

without the self-confidence to fully have your 

say. You may be short of time, and feel you 

need to say something just for the sake of it. 

Or you just couldn’t think of anything worthy 

to say – in this case it would be better not to 

comment at all! 

It is important to provide satisfactorily 

valuable information in your comment to 

make it worthy of publication. Avoid 

contributing a clever one liner, even if you 

are seriously impressed by it. This can 

aggravate the blog’s moderation system, 

and your moment of glory could be lost 

forever. 

Make your comment worthwhile 

Every author will be pleased to receive a 

comment, so give them something they will 

really appreciate. However, this is not an 

opportunity for you to write a massive 

amount. Focus on only one point at a time, 

and if you have a lot to say, either provide 

separate comments or reserve your 

inspiration for a blog post of your own. 

Commenters that contribute too much can 

be seen as a threat to a blogger. You may 

not have that intention, but realistically 

comments should not be longer than the 

post itself. Commenters should see this as 

an opportunity for succinct summary of their 

opinions, gap-filling knowledge and 

constructive discussion points. 

If you want a guide towards providing 

something acceptable, I would say write at 

least three sentences, and try and include a 

noticeable beginning and end. I showed you 

earlier how to construct a good comment. 

Viable alternatives 

Now there may be a time when you are 

unable to write a comment or can’t think of 

anything worthy to say. Thankfully there are 

alternatives that could save the day. 

Clicking the ‘like’ button at least will show 

the author you have read and appreciated 

the post. This may be considered a lazy 

method of showing approval, but this is 

more acceptable than writing ‘Nice post’ or 

some equally unhelpful contribution. 



 

Whenever anyone first creates their blog, 

they are so excited about what it looks like 

and getting their first post published, they 

tend not to spare a thought for what goes on 

behind the scenes. 

However, one of the first things you really 

should do is to investigate your blog’s 

commenting system, in particular how each 

comment is moderated. Moderation allows 

you to vet or inspect the comments you 

receive and to decide whether they should 

be published or not. 

This is important, not only because some 

may be unsuitable or even spam, it also 

gives you the chance to read them and 

compose a response in your head, so if you 

decide to publish them you can also leave a 

reply at the same time. 

Take control of spam 

Moderation is the best way of keeping your 

blog ‘clean’ from spam. The majority of 

commenting is done by ‘bots’, and these 

non-human contributions can be a real 

nuisance. You will need spam filters in place 

to help you to cope, and it is important to set 

your moderation systems correctly as well. 

Also, moderation protects your blog from 

unwittingly publishing spam, which could be 

detrimental to how your blog performs. Too 

much spam on a blog causes disapproval 

and even penalties from the search engines, 

hindering how it is indexed and presented to 

potential readers.  

If you go into the Settings and 

then Discussion, look through the settings 

until you see this: 

 

If the tick is not in the top option, change it 

immediately. If the bottom option is ticked, 

this means any previously accepted 

commenter will by-pass moderation, and if 

they are a spammer, this gives them full 

access to populate your blog without you 

knowing. 

Spammers, whether they are bots or 

humans, are becoming increasingly devious 

to get through the moderation net. Later I 

will give you some guidelines, so you can 

learn to spot spam and not unwittingly 

accept it. 

The downside of moderation is that it delays 

the publication of any comments you get. 

This is totally different from social media, 

where there is no moderation. However, it is 

extremely necessary to preserve your blog’s 

integrity within the blogosphere and to 

enhance the enjoyment of your readers 

without having it tainted by spam. 
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One of the reasons why popular blogs 

closed their comments was because spam 

was such a nuisance. They were getting 

such a huge amount it was difficult to 

recognise real comments, as well as the 

time taken to delete them all. 

Spam destroyed the reason why blogs came 

into existence – the ability to instantly write a 

comment after reading a post. Bloggers and 

readers could now communicate with each 

other directly underneath the source of their 

discussion. 

Many bloggers were overwhelmed with the 

plague of unwanted and irrelevant 

comments that clogged up their inboxes. 

This was made worse with the constant 

notifications of a new comment, even 

though this option can be turned off. 

How a spam moderator works 

Various methods are available to combat 

spam, such as spam blockers like Akismet 

which assist with recognising and 

obliterating  spam in advance. Sometimes 

comments are ‘marked’ as spam to allow 

authors to decide what to do with them. And 

good job too, as many times I have rescued 

a good comment from a loyal reader just in 

time! 

Place any comments you think are spam 

into your spam folder.  Akismet will be 

alerted to the content, links and IP 

address.  Once the spam folder contents are 

deleted, these details go into Akismet’s 

databases. Akismet compares these details 

with other potential spam, to prevents this 

spam being deposited on other blogs. 

However, some spammers keep changing 

their IP addresses. You can ‘blacklist’ 

certain IP addresses in your Discussion 

Settings, which recognises and stops them 

from commenting, especially if Akismet isn’t 

quick enough to catch them first. 

 

Paste the IP address of the unwanted 

comment into the Comment Blacklist 

section. Once saved, anybody sending a 

comment from that computer will be 

prevented from doing so. But make sure 

they are really a spammer first before you 

do this! 
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New bloggers are much more likely to get 

caught out by spam, especially if they 

haven’t come across it before. This is 

because it is carefully constructed to get 

past the moderation systems. However, 

there are always obvious examples of spam, 

which makes you wonder why the spammer 

bothered to leave it in the first place. 

The most obvious spam contains 

gobbledegook: 

 

Or an unrecognisable language: 

 

Or comments that are littered with links to 

totally unrelated destinations: 

 

In fact, any comment that has no connection 

with the original post or other comments is 

spam. Even if it is contributed by a proper 

reader. This may sound cruel, but publishing 

unrelated comments will confuse readers 

and discourage them from commenting 

themselves. 

However, a comment that disagrees or 

conflicts with what you have written but is 

still relevant to the subject or the discussion, 

is not spam. It is merely another point of 

view and has every right to be published. 

And it is a good idea to include comments 

that oppose your post, because this could 

generate discussion from other readers who 

may be inspired to add their penny’s worth. 

You might get some interesting 

conversations as a result, which increases 

the interest factor and is more likely to 

attract the attention of the search engines. 
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Spammers are constantly trying 

to bamboozle the blogger to accept their 

comments, so they can get past the 

moderation systems. Here are some ploys 

to watch out for. 

Avoid the super nice. Flattery and being 

ingratiatingly over-friendly comments are 

spam, because they usually contribute 

nothing to the post’s subject: 

 

Comments that are limited in what they write 

about, invariably thanking you for writing the 

post, and mentioning about being successful 

in the future are spam: 

 

Or any that mention a member of family are 

spam: 

 

Spammers are usually not very good at 

English, so spam will probably look like it’s 

been through Google Translate a few times. 

If the contribution contains weird sentence 

construction, terrible spelling and generally 

doesn’t make sense, it is spam. 

Sometimes you will get a comment not 

saying very much: 

 

This comment may not seem to be spam, 

but avoid publishing something 

that contributes nothing towards your post. 

These readers need to learn how to write a 

proper comment if they want it to be 

accepted. Quite a lot of moderators also 

mark this kind of comment as spam. 

If you’re not sure about a particular 

comment, mouse over the web-link to see a 

preview of its website, to check whether it is 

a suitable or not. 

 

Also, spammers are unlikely to have a 

gravatar, or provide a recognisable name. 

Their email may be equally unrecognisable 

or consists of a load of letters and numbers, 

as they won’t bother to have a proper 

identity on the web. 

Take a proper look at your comments. If 

they make you squirm or feel uneasy, mark 

them as spam. If you have any doubt about 

them, avoid publishing them.   
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If you use WordPress.com, you won’t need 

to worry about Akismet as it is integrated 

into your blog. However, if you have a self-

hosted blog using WordPress.org, the 

Akismet plugin will be automatically 

installed, but not activated. 

You will need an Akismet API key to activate 

it, and Akismet's website has clear 

instructions how to obtain this. You may also 

need a WordPress.com account, if you 

haven’t already got one, and you will be 

guided through that process too. 

Akismet will want you to pay for this service. 

I suggest you select a personal blog and 

adjust the slider to whatever you want to 

pay. If you are short of cash or feeling 

mean, you could set the slider to $0 if you 

wanted to.  

Akismet is a spam-blocker that deals with 

any unpleasant spam before it reaches your 

moderation queue. I am very grateful to 

Akismet on my blog, as you can see it has 

been very busy. 

 

The previous chapter explains how Akismet 

works: any comment you mark as spam is 

picked up by Akismet, its details are placed 

in its database, and deleting the contents of 

your spam folder activates that database to 

prevent the same spammer from bothering 

other blogs. 

However, anything you mark as trash will be 

placed in the bin folder. When this is 

deleted, Akismet will not be alerted. I use 

this to delete any comments I don’t want to 

be treated as spam, as otherwise their 

writers won’t be able to comment on other 

blogs. 

If Akismet or the Moderation Settings are 

not activated, you will end up with a lot of 

unwanted spam. This is something I saw 

recently on a blog: 

 

Since this was a relatively new blog, it was 

obvious that the 7,196 comments were 

spam. It was drastically slowing down this 

site and sending the wrong signals to the 

search engines, probably meaning it was 

given a penalty, preventing it from being 

indexed properly. 
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As your blog grows more popular, 

sometimes Akismet may not be enough. 

This means you must not deactivate 

Akismet but add other spam-eaters to give it 

a helping hand. 

One popular method is to add a Conditional 

CAPTCHA plugin. This gives the commenter 

a task to fulfil to prove they are human, and 

not a spamming ‘bot’: 

 

Your blog’s dashboard will show you how 

much spam has been prevent by 

CAPTCHA: 

 

There are other systems that ask you to log 

in via your social media platforms, such as 

Disqus: 

 

Which requires you to remember a 

password – something else that hinders the 

process of commenting. Similar spam 

blocking systems/plugins I can suggest are 

Antispam Bee, Jetpack and Postmatic. 

These are designed to prevent robotic 

spammers from commenting. But it won’t 

stop human commenters, and it may 

also put off your readers from leaving a 

comment. 

A point worth noting: spammers tend to 

target older posts. So, if you have a popular 

blog with an enthusiastic readership, adjust 

your discussion settings to allow new 

comments for only seven days. This will give 

your readers plenty of time to have their say, 

before closing to keep the spammers at bay. 
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The whole point of blog comments is to 

allow your readers to express their point of 

view. You want them to feel comfortable in 

responding to your posts, and to let them 

know you are excited to receive them. 

But as your blog becomes more popular, 

you are bound to receive more comments, 

some of which may not be as nice as you 

would like them to be. They may be 

negative and argumentative, disagreeing 

with you or trying to prove you are wrong. 

Accepting negatives 

This may be upsetting, but you could turn 

these negative comments to your 

advantage. Publishing negative comments 

shows you are able to accept alternative 

points of view. Whereas if you only 

published good comments, people might 

think you may have made them up, or you 

are over thorough with your moderation. 

Also, negative comments could also excite 

your readers into starting a discussion. 

Negativity stimulates arguments, either as 

back up, or put forward another point of 

view. If one reader sticks their neck out, 

others may follow to not be outdone. All this 

activity suggests popularity, which attracts 

attention of the search engines. 

Remember to reply 

It would be wise to reply to comments you 

think contain valuable substance. Thank 

them if they are correcting you and put the 

matter right. If they have misunderstood the 

situation, carefully explain it better or in 

another way. 

Whatever you do, respond calmly and 

politely. Avoid taking it personally and don’t 

rise to the occasion by answering in anger. 

If you are severely put out, write your 

answer elsewhere and sleep on it. Then go 

back to it in the cold light of day, and if it is 

relevant, carefully edit it to delete the anger 

before submitting your response. 

It’s worth considering publishing negative 

comments (unless they are derogatory or 

inflammatory). The commenter may be 

expecting to see their response, and if they 

don’t, they may comment again, this time 

louder, angrier and more frustrated. 

Set some boundaries 

Remember you also have the power to 

censor anything unsuitable within a 

comment before publishing it. Definitely 

remove comments that contain hateful or 

threatening language. You don’t want to 

advocate comments from trolls on your blog. 

Try writing a commenting policy. State this is 

your personal site, and you have the right to 

moderate and edit comments, including the 

reasons why comments will be edited. 

Explain what you expect in a comment, such 

as good spelling and grammar, and a 

minimum of three sentences. And remember 

to enforce this in your own comments. 

Even if you don’t get around to writing a 

commenting policy, think of the criteria you 

would expect when accepting and 

publishing comments. It’s a good idea to set 

some boundaries for yourself and your 

readers. 
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Sometimes horrible comments go that bit 

further to being really nasty. The kind of 

person who writes this kind of comment is 

usually called a troll. 

Trolls are out to insult you, incite hatred, 

even threaten you. They enjoy harming and 

intimidating others, spark heated debates, 

and are impulsive manipulators that make 

you doubt yourself. They do this by 

constantly questioning, undermining and 

finding fault with everything you write about. 

Trollish symptoms 

These anonymous social misfits are usually 

intensely jealous of opinions and like to pick 

on particular subjects, female writers and 

bloggers of a different race or creed. They 

loathe emotion and sharing stories because 

they find it difficult to relate to people and 

how they feel, resulting in ridicule and 

general unpleasantness. 

Avoid confusing a troll with someone who 

has misunderstood the subject because 

they haven’t read the post properly. You can 

easily cope with those commenters. But 

when someone starts to constantly draw 

attention to themselves by delighting in 

disrupting the conversation, you know you 

have a problem. 

Your moderation system will enable you to 

deal with such comments before they are 

published. Even though you might be the 

first read the horrible things from the troll, at 

least you can prevent anyone else from 

seeing them. Troll comments can put off and 

even drive other readers away from your 

blog. 

How to respond 

If you want to respond, focus on the good 

and positive, to counteract their bad and 

negative. Reply clearly, reasonably and 

tactfully. Stick to the real facts, highlighting 

what is true. Always keep to the point and 

maintain your cool in a calm and composed 

manner. 

However, if a troll makes you angry or 

upset, do not respond at any cost. Vent your 

anger or express how upset you feel 

elsewhere, then when you’ve finished, walk 

away and forget about it. If you do return to 

read what you’re written, you should delete 

or throw it away. 

By doing this you are denying the troll the 

result he craves by being so horrible to you. 

Once they finally realise, they’re not going to 

succeed, eventually they will give up and go 

away. But they must never know how their 

comment affected you. That’s why silence is 

better than clever responses, which could 

fire them up even more. 

Never take a troll’s comments personally or 

join in the argument. It’s not worth 

descending to their level by trying to win the 

debate, because you will inevitably lose. 

Instead continue to provide an open, 

respectful dialogue with the other 

commenters and encourage them to help 

you defend the blog and what it stands for. 
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It can be quite desponding when you spend 

a lot of time and energy writing your best 

post ever, and nobody bothers to comment 

on it. Especially when you see other blogs 

with literally hundreds of comments. 

So instead of blaming your readers, take a 

look at your own blog. What kind of content 

are you writing? Is your chosen subject 

something that will stimulate a response? 

Are you writing posts that are worth reading 

and commenting on? 

Consider your content 

Your blog posts always need to be suitably 

entertaining, informative or educational, but 

be careful of writing too much! Have you left 

any room for others to contribute? Have you 

covered absolutely everything about that 

subject? Are you overwhelming your 

readers, so they feel uncomfortable about 

contributing? 

Sometimes it’s not worth doing a lot of 

research to write an educative post. 

Consider omitting a point on purpose, 

deliberately not finishing your post or asking 

for someone to fill in the gaps. This 

encourages your readers to offer their 

version or provide what is needed. 

Sometimes words are not enough. Capture 

the attention of a potential commenter 

through different media. Add an infographic 

to visually explain your post, a video to show 

what you mean or a podcast to explain 

something better. 

Analyse your past content to see how you 

could improve your future posts to make 

them more likely to be commented on. 

Could you be friendlier by ‘speaking’ more to 

your readers, coming down to their level and 

using the same words they would use? 

A chemical reaction 

You could write a particular post with the 

aim to provoke a response. It could be sad, 

funny, angry, empathetic, jubilant, amazing, 

controversial, outrageous – whatever it is, it 

needs to twang your reader’s heartstrings or 

stimulate a particular brain wave to inspire 

them to want to write a comment. 

Write something really personal. Especially 

if consists of a story your readers can relate 

to. People love stories and will often want to 

contribute one of their own. If you’re clever 

enough to add in humour as well as 

humiliation, this will instantly make your 

posts more attractive towards receiving a 

comment. 

Using emotion is a good tactic to encourage 

more comments. The more human you 

appear to your readers, the more 

comfortable they will feel with you and your 

blog. This will help increase your readership 

and develop a sense of community, who will 

be more likely to comment regularly 

whenever you post. 
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This may sound like a crazy question, but do 

you allow commenting on your blog? 

Some bloggers have purposely turned off 

their comments. They diligently followed the 

actions of other bloggers without realising 

they are receiving comments again. Allow 

commenting again at the bottom of your 

posts, but not pages. 

How prominent are your comment boxes?   

If your readers have to hunt for where they 

can comment, this may reduce their desire 

and put them off. Your comment box needs 

to be big and obvious, immediately 

accessible and not hiding behind a link 

saying, ‘Leave a comment’. 

Are there any barriers? 

The best place to comment is underneath 

your post. Sometimes this is pushed to the 

bottom underneath other comments, bio 

boxes, related post suggestions, social 

sharing buttons and the like. The best 

themes include a linked prompt if the 

comment box gets buried underneath a 

copious amount of distractions. 

How easy is it for your readers to 

comment? Do you have moderation plugins 

in place to foil ‘bot’ spammers that could be 

putting off real commenters? CAPTCHA 

devices and login systems like Disqus that 

require a password could become barriers 

to receiving spontaneous comments. 

What device do your readers use to read 

your posts? People are much less likely to 

comment via their smart phones when they 

are out and about. And the time of year has 

an impact, as people comment more in the 

winter on their laptops when they are less 

distracted by their environment.  

Make it easier 

A simple call to action asking for comments 

at the bottom of your posts can achieve a 

better result. All you need to do is to ask; 

readers just need to be told what to do. Not 

all of them will automatically think “wouldn’t 

it be nice to leave a comment” unless they 

are prompted to do so. 

Give your readers a good reason or ask a 

pertinent question to increase your chances 

of a response. You could offer suggestions 

of which kind of comment they could leave. 

This may trigger feedback purely because 

you’ve made it easier for them. 

Remind your readers that the comment box 

is a place where they can share their point 

of view, put the world to rights, correct an 

omission, ask a question, get something 

clarified or even express their disagreement 

to an opinion. Also, their contribution doesn’t 

only have to refer to the post, but to other 

comments as well. 
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If you agree with the concept “do to others 

what you’d like done to you”, then start 

commenting on other blogs. You have to 

give before you can receive. It’s not worth 

moaning about your lack of comments, just 

get out and write some of your own. 

Commenting is an excellent method of 

extending your expertise and publicising 

your knowledge. Always offer useful and 

constructive advice that could benefit others. 

Positive feedback draws the right kind of 

attention to you and your blog and 

encourages other readers to visit and leave 

a reciprocal comment in return. 

Read other blogs to fuel your own 

knowledge and curate information for your 

own posts. If you come across a useful 

piece of content, it’s only polite to let the 

author know you approve and have found it 

helpful. Leave a link back to the source to 

create a suitable ‘ping back’. 

Show how it is done 

Commenting allows you to show how a 

comment should be written. The art of 

proper comment writing is sorely neglected, 

and any author would be grateful to receive 

decent feedback. You could continue the 

conversation by replying to each other’s 

responses, which would attract both more 

readers and the search engine spiders. 

Remember to answer all the comments you 

publish to show your appreciation the reader 

has made the effort. This could stimulate a 

lively discussion if you pitch your response 

right and has the added benefit that replying 

instantly doubles the amount of comments! 

Help others 

Do some collaborative commenting with a 

friend. Get them to comment on your newly 

published post (to break the commenting 

duck). In return you write a comment on 

their next blog post. Their readers will see at 

least one comment and its answer, which 

gives a better impression the blog does 

have a regular readership. 

Consistently reading and commenting on 

other blogs helps create blogging 

relationships and attracts attention from 

influential bloggers who could offer you 

guest posts.  Using similar keywords to the 

post in your comment could stimulate the 

search engines to index your reply as well 

as the host blog. 

Longevity rules 

And since blog comments are not ethereal 

like social media comments, your 

contribution and its natural link to your blog 

will exist for the same duration as the post 

it’s attributed to. So, your comment could 

continue to receive readers and traffic for a 

much longer time than a tweet or a 

Facebook update. 

Start looking for like-minded blogs, or blogs 

your ideal readers regularly read, and start 

commenting on the posts. Make sure your 

contributions are of a very high standard to 

attract suitable interest to you and your blog.



 

It’s important to be in the right frame of 

mind when you comment. Also commenting 

should not be a rush job. You could do it 

when you have five minutes spare waiting in 

a bus queue, for example, but you won't be 

able to give it your full attention. 

Commenting requires a positive attitude, 

especially when you are writing a response 

that disagrees with what you’ve just read. 

You may be opposed to what is contained in 

the post but avoid coming across as 

derogatory or putting the author down. 

Know your facts 

When you put your point of view across, 

back it up with something worthwhile and 

helpful. Offer a good reason for your 

opposition or solidify your knowledge with a 

recognised fact. Providing relevant fodder 

with your comment gives it more kudos and 

a higher standing. 

Blog commenting requires more thought and 

substance than on social media. It is unlikely 

you will get an instant reply, so your 

contribution needs a proper structure to 

stand up on its own. Including an 

introduction and a conclusion will give it both 

the quality and quantity it deserves. 

Schedule your commenting 

To benefit properly from commenting on 

other blogs, it would be wise to set up a 

schedule. Make a list of suitable blogs, and 

comment on them regularly as soon as a 

new post is published. This schedule could 

be similar to updating your social media 

profiles and checking out other people’s 

updates. 

Use commenting to coincide with your long-

term marketing plan. Commenting on 

influential blogs draws attention to you 

before you ask for a guest post slot. This 

way the author appreciates your expertise, 

as well as experiencing your excellent 

writing. 

Comment writing is a good exercise for 

learning précis writing. Learn how to 

express yourself succinctly within a small 

space to include everything that is 

necessary and relevant without missing 

anything out. It is also vital you get to know 

a blog’s writing style and the type of 

language used. 

Remember to recognise and record any 

successes from your commenting. Repeat 

where it is acknowledged, assess why 

nothing is working elsewhere, and find new 

sources to further your commenting regime. 
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Commenting benefits from spontaneity, 

especially in social media which is in real-

time. Commenters expect immediate 

spontaneous replies, provided the author is 

online and active on the social platform. 

Social media thrives on spontaneity. 

Discussions and conversations ping across 

at an alarming rate. Rarely do these 

comments contain any substance and are 

more likely to be incomplete. There is no 

need, as clarification or affirmation can 

arrive within a second, and the developing 

thread will contain all the information 

needed.  

When blogs were first developed, there was 

no need for moderation. Reasonably 

instantaneous responses were possible if 

both the commenter and author were 

simultaneously online. It was like texting 

without the announcing noise of a new 

contribution. The blog needed to be 

constantly refreshed, but this was half the 

fun. 

Nowadays, the necessity of moderation, 

along with other spam blockers, causes any 

spontaneity to evaporate with any reactional 

desire from the readers. There are too many 

barriers in place to stimulate spontaneous 

commenting. 

Cultivate a community 

Start developing a blog community with your 

regular readers by understanding exactly 

what they want and giving it to them. Focus 

on making them feel comfortable before 

asking them to comment. 

Popular blogs should limit their commenting 

availability to seven days. They know their 

enthusiastic readers will be straining at the 

leash to comment, and anything worth 

saying will have been submitted within a 

week. They also know spammers focus on 

older posts, so closing comments early 

prevents them. 

Content that is silly, passionate, emotional, 

relatable, shareable, trending or a reaction 

to the latest news is much more likely to 

receive a spontaneous comment. This 

needs to be time-dependent, instantaneous 

and in real-time, like a news flash or a 

developing plot-line in a soap opera. 

Read popular blogs to understand their 

techniques, set up various alerts to be the 

first to know what’s happening, and 

experiment to find out what works and what 

doesn’t. Going viral is a combination of good 

luck, chance, being in the right place at the 

right time, and knowing exactly what to say. 



 

A notable difference between blogs and 

social media is how long comments stick 

around. Social media comments last from a 

few seconds to maybe a couple of days, 

depending which platform is used. They are 

rapidly superseded by new comments or 

discussions, which are also pushed down 

into oblivion never to be seen again. 

Whereas a blog comment stays with its host 

post for as long as the blog is active. Some 

commenters find this disconcerting and are 

put off by the fact that whatever they say 

can be read years later. We have become 

so used to accepting the flighty nature of 

comments, some find it worrying to have 

them preserved in aspic on a blog. 

Lack of popularity 

Blog readers in the future will wonder at the 

lack of social connection and responses. 

They will get the impression that readers 

were few and far between, even if this was 

not the case. And this lack of feedback 

prevents the concept of popularity, which 

can attract more potential readers and 

commenters. 

Another point to note is the quality of 

comments. The spontaneity and style of 

social media commenting means that some 

may not be worth saving. These are suitable 

for instant discussions within a relaxed 

environment, with easier access, a wider 

audience, fewer restrictions (no 

moderation), and a freer space in which 

others can also join in. 

Move comments elsewhere 

When Copyblogger closed its comments, 

Brian Clark’s team said it was to encourage 

more in-depth discussions on social media. 

They may well have succeeded, but they 

would have missed out on preserving any of 

these worthy conversations that might have 

been interesting for other blog readers to 

find under the original post. 

One plus side is that some commenters may 

have been compelled to have their say via 

their own blog posts, with reference links 

back to the original source. However, this 

appreciation can only be noted if the 

resulting ping- and trackback notifications 

are published, which they aren’t always. 

I feel short-changed if I read a brilliant post 

and find there are no commenting facilities. I 

have no desire to find the author on social 

media to express what I thought of the post, 

because the reason why I wanted to 

comment will quickly evaporate. And 

anyway, I don’t know them well enough to 

comment directly on their timeline. 
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The most obvious way to promote a blog 

post is to copy its URL into social media. 

This shows the headline of the post, 

accompanied by its link and possibly the 

featured image associated with it. 

Readers scan through social media to find 

the headline and link, which may tempt them 

to click to read the post. This may get read 

immediately, bookmarked for later or even 

not read at all, merely acknowledged by 

‘liking’ the post and leaving a curt comment 

to show appreciation. 

So many posts on social media suffer this 

fate. How do you know whether the person 

who liked or retweeted your post on Twitter 

has actually read it? This acknowledgement 

shows they noticed your post but is no 

guarantee they have bothered to absorb the 

information contained within it. 

Read it first 

Commenting is much more likely to happen 

after someone has read the post. This is 

because the comment box is located at the 

bottom, so readers will find it there. They 

may also use the social sharing buttons to 

distribute your post’s link further within their 

social profiles. 

Commenting is sporadic on social media 

because it is such a fast-moving information 

source. People invariably don't spend time 

reading content on social media; they tend 

to absorb it on the go, flicking through a 

time-line or browsing through a page. 

Introductions with the link will make them 

decide whether to read the post or not. 

Location is important 

Comment exactly where you saw good 

content is much easier, eg on social media, 

rather than clicking through to the blog to 

leave a comment there. This is fine if you 

use the same standards and techniques for 

blog commenting. A ‘nice post’ answer is not 

useful, nor explicit enough, to encourage 

others to join in too. 

Benefitting from social media commenting 

requires encouraging interaction from other 

readers. Done correctly means you have the 

potential to develop into a discussion. This 

helps to increase your popularity as a blog 

commenting author. 

Keep to the point 

However, these comments fail to refer to the 

host post. Even interesting discussions can 

verge off at tangents, as they are seen in 

isolation without any connection to the blog. 

These conversations could be channelled 

better if they took place underneath the 

original source. 

Blog comments are owned by the post's 

author, of course, but who actually owns 

social media comments? They exist at the 

whim of the social platform they are written 

on, and who views them is at the mercy of 

the algorithms, which determine where 

reader traffic is directed. 
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In 2014 Copyblogger closed the 

commenting facilities on the blog and moved 

their conversations to social media. The 

reason was because they said they would 

get more in-depth discussions there than on 

the blog. 

If this was true then, it certainly is the case 

now. There is much more engagement and 

discussion on social media. One eminent 

blogger said to me that whenever he 

commented on a blog post, the author rarely 

replies, whereas if he commented on the 

author’s Facebook page, he invariably 

receives a response. 

Are people more conversational on social 

media? It is easier to contribute without 

moderation against spam. Working in real-

time means an instant response, and a 

higher visibility allows others to join in to 

enhance or continue the discussion. 

Conversation started on blogs 

Before social media, conversation and 

discussion happened on blogs. After all, this 

is where commenting was born. However, 

instant communication has now moved 

elsewhere, and with it the art of proper 

commenting. 

You can’t write a blog post in a social media 

update. You are either limited to the number 

of characters, or you know a long update 

won’t get read. Social media may be not for 

writing posts, but it is somewhere a post can 

be promoted, through discussion. 

Engagement on social media is perfect for 

grooming new readers for your blog. 

If you've successfully gained a lively 

community on social media, the next step 

would be to encourage them to move over 

to your blog. Include lots of engaging call to 

actions within your posts, and provide them 

with tips, suggestions or even tell them what 

to say. Eventually this will result in some 

comments. 

Finding new readers for your blog 

Social media is perfect for finding blog 

readers. It is a highly visible place where 

you can make friends and contacts. Here 

you can expose your blog posts to a much 

wider audience. But you will succeed better 

if the process is not automated. This means 

focusing on enticing introductions and 

always being available to quickly respond. 

Social media engagement is like the warm 

up act before the real band comes on stage. 

Potential readers have to ‘want’ to click your 

post’s link to read it. They won’t bother if 

there's no incentive. However, once they 

have found out more about you through 

social media interaction, they will be more 

likely to read and comment on your blog. 

Eventually your blog’s new tribe will start to 

relax and feel more comfortable with you 

and your blog. The easiness of social media 

needs to percolate over to your writing, and 

this includes regularly answering comments 

to maintain a community feel, which is so 

important for all blogs. 



 

If you want your comments to be always 

published, they need to be totally readable. 

This means making them as interesting as 

the post, or they may get ignored or 

overlooked. You will also need to get them 

read by the other readers and commenters, 

or your efforts will be a waste of time. 

Draw attention to your comments for the 

right reasons. Only share relevant 

knowledge and use this expertise to help 

others to succeed. Show your appreciation 

by acknowledging the subject and adding 

more to stimulate a discussion. Express an 

opinion only if it helps to further the 

conversation. 

Speak in your comments  

Comment as if you are having a 

conversation with the author. This instantly 

creates a rapport with anyone who reads it, 

regardless to whom it is directed. It will also 

encourage other readers to join in with their 

own comments. 

Conversational comments work best if you 

use the same vocabulary as the author and 

other commenters. Glean which words to 

use from the post, analyse the level of 

understanding from the other comments, 

and adapt your delivery so you talk to the 

author without alienating anybody else who 

might be reading it.  

Remember to read all the other comments 

thoroughly as well as the post. This stops 

you from repeating anything unnecessarily. 

Try to understand the general mood before 

you offer an opinion, fill in a knowledge gap, 

or present an alternative side to the 

argument. 

Encourage others to participate 

Consider starting a discussion amongst the 

other commenters. Even though there is the 

inevitable delay caused by moderation, this 

may result in a more measured and 

considered argument, because each 

comment is forced to contain more 

information.  

Any discussion is considerably enhanced if 

more than one reader becomes involved. 

Just like in social media, other commenters 

are free to join in, as long as they refer back 

to the original post. Include the reference as 

a quotation so everybody knows what you're 

talking about. 

Remember to focus your comments solely 

on the subject. Any digression could result 

in your comment not getting published. 

Either the moderation system will mark it as 

spam, or the author will ignore it with a 

preference for more relevant contributions. 



 

It is important to reply to all your comments, 

thanking the reader for their time and trouble 

for making the effort. Once you decide to 

publish a comment on your blog, it is a good 

idea to reply at the same time. Likewise, if 

anyone answers one of your comments you 

left somewhere else, it would be polite to 

respond to it. 

Replying to comments is good because it 

shows your gratitude, it helps to further the 

conversation and it also has the added 

benefit of doubling the amount of comments 

you get on your blog.  

It takes two to tango 

Blogging is not a one-way conversation. 

Closing comments gives the impression the 

author is preaching to their readers. Without 

this facility blogs are no more than static 

websites, which is not what they're 

supposed to be. And without feedback the 

author can become lonely and despondent. 

Comments are as if your readers are having 

a personal 1:1 with you. Think of a comment 

as a review of your post, which they are 

willing to share with the other readers. You 

are relying on their goodwill to be helpful 

and constructive, even when they disagree 

or want to offer an alternative opinion. 

Show your appreciation 

In your reply, let your readers know their 

comment has been read and understood, 

and that you appreciate their efforts. Make 

the commenter feel special and valued, to 

encourage them to comment again. 

Continue their comment with extra relevant 

knowledge that could help other readers, 

without undermining their contribution.  

If the comment offers an alternative point of 

view, take time to consider it properly before 

replying. Put yourself into the commenter’s 

shoes to see it from their side and find out 

why they wrote it. Sometimes there may be 

an underlying reason, which you could 

benefit from if you bothered to find it out. 

Watch your reaction 

Never reply back in anger. You must not 

alienate your commenters, or they and your 

readers may never return. Write your 

answer elsewhere and then sit on it for a 

while before returning to edit it. You will 

probably see things differently once you’ve 

calmed down. 

Commenting allows you to show off your 

personality. This is your chance to relate 

yourself with your readers, to get them to 

know, like and trust you. Own up to your 

mistakes and reveal your vulnerabilities, so 

that your readers get to understand you are 

just like them too. 

Remember only about 10% of readers have 

any inclination to leave some feedback, and 

then 1% will do so regularly. Therefore, it is 

essential for you to maintain a healthy 

relationship with your regular commenters, 

so they return and continue to contribute.
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Bloggers not only need to write, they need 

to read a lot too. It's all about gleaning 

information for research purposes, keeping 

abreast of latest developments, checking 

out what others are writing about, or 

understanding what your readers want to 

read. 

Therefore, it's important to collate a suitable 

library of blogs to visit on a regular basis. 

Start small, maybe five blogs at first, and 

add more to the list whenever you come 

across a valuable and relevant example.  

Also decide why you want to comment. Is it 

to position you in front of prospective clients, 

to raise awareness of your expertise, or to 

make strategic connections with other 

authors. This will determine which blogs you 

should look for. 

Where to look for blogs 

Search for relevant blogs via directories like 

Alltop.com. Try visiting blogging platforms 

such as WordPress, Blogger or Tumblr. Join 

community or bookmarking sites like Digg, 

Reddit or Mix to see which blogs are popular 

in your chosen field. 

Trawl through social networking sites to see 

which blogs people are talking about. Follow 

various hashtags or keywords to search out 

suitable blogs in your relevant subject, 

Google your chosen keyword to see which 

blogs appear in the top searches. 

Regularly visit a news blog like 

News360.com to keep abreast of the latest 

updates from blogs that are recognised for 

their quality. Read curation blogs and follow 

the guest authors’ blogs if you feel a special 

connection with what they write about. 

Use digital marketing tools such as 

Mention.com for understanding your readers 

or BuzzSumo.com for finding out which 

topics are being shared across the web. 

Klear.com finds influencers in your industry 

so you can comment on their blogs.  

And once you've found them 

Subscribe to these blogs by joining their 

RSS feeds or subscribing to a reader like 

Feedly.com. This will update you whenever 

a new post has been published. Also set up 

online alerts to bring in updates of the most 

popular posts that have been published. 

Once you’ve accrued your list of suitable 

blogs, you need to read their content on a 

regular basis. However, if you’re short of 

time, you could save these interesting posts 

in an application like Pocket to read later. 

Pocket also has the added benefit of a 

recommendations page for you to find more 

blogs in your chosen subject. 

And remember the importance of being the 

first to comment. Your reader feeds 

automatically notify you whenever new 

posts are published, so jump in to have your 

say and express your opinion before anyone 

else. This is a great way of getting noticed 

and setting the scene to your favour.
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To attract readers and ultimately 

commenters, your blog needs to be seen as 

the go-to venue for them. Somewhere 

where they feel safe and wanted. A place 

where they know they will find lots of 

relevant information they are interested in. 

And where they will find readers similar to 

them and how they think. 

Your posts should not only provide what 

your readers are looking for but deliver it in 

such a way they can instantly understand 

and act upon it. This information needs to be 

extremely accessible and easy to find, and 

the commenting facilities should offer a 

welcome environment without prejudice 

where they can express their opinions. 

Stu McLaren said: “People come for 

content, they stay for a community.” If you 

want a continuous stream of readers and 

commenters, it’s important to make them 

feel special, as if you’re writing your blog 

only for them.  

A safe haven 

A successful community blog is like a 

central hub where like-minded readers 

gather to discuss the blog’s content and 

safely share what they think. They also 

know they can offer suggestions for future 

posts, which helps the blog provide content 

the readers want to read. 

Giving your community something to do 

means it has more chance of thriving. Ask 

for feedback, answer your readers’ 

frequently asked questions, accept guest 

posts, and collect contributions for round-up 

posts. Your readers will love getting a 

mention, especially if you link to their blogs. 

A community can also police unscrupulous 

commenters they see as disrupting their 

equilibrium. A troll will get short shrift and 

spam will be kindly pointed out, so it can be 

deleted. A good community blog self-

cleanses itself to make a better experience 

for others. 

Avoid driving them away 

Blogs who close their commenting facilities 

and force readers to comment on social 

media will destroy any community. Your 

readers will melt away as the boundaries 

are widened, diluted by other commenters 

who aren’t privileged to have to such a 

distinct knowledge base. 

You may think having such a closed 

community isn't a good thing. However, if 

your readers are on the same wave length 

as you, they have the potential to be loyal 

and passionate advocates, tell others about 

your blog, and bring back a larger 

readership for you. 

Think how you can adapt your blog to make 

it into a friendlier environment for your 

readers, to encourage them to comment. 

What special qualities do you have to share 

which could result in a regular readership 

ready to help you and your blog? 
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Starting a community is a great way of 

making blogging friends. Your blog could 

create a safe haven for like-minded readers 

who are willing to collaborate together to 

benefit your blog. Encourage them to 

comment on your posts and each other’s 

comments. Cultivate any discussions that 

arise to increase the popularity of your blog. 

Encourage them to subscribe to your blog 

(so they are notified whenever you publish a 

post), and also to sign up to your newsletter. 

Offer your subscribers inside knowledge 

about your activities, first chance to 

participate in your projects, and a special 

discount for any products or services you 

have. 

 

 

Use your readers to help you 

Readers can help build your blog's 

popularity.  Ask for their opinions to 

encourage more comments. Get them to 

suggest ideas for your next posts, so you 

write what they want to read. This will not 

only encourage them to return, but also to 

recommend your blog to other potential 

readers and ultimately commenters. 

Search for your regular commenters and 

connect with them elsewhere. Engaging 

needn’t only be through comments on your 

blog. Find out more about them and what 

they do (and how you can help them) 

through conversation on social media. 

If your readers have blogs, regularly 

comment on them. Remember to enhance 

their posts and help other readers as well. If 

you are successful, they will learn to look 

forward to your contributions, and be more 

likely to comment on your blog in return. 

 

 

 

Comment elsewhere 

Guest blogging can bring traffic back to your 

blog.  Engaging and leaving helpful 

comments on the potential host blog will 

draw the right kind of attention to you and 

allows the author to recognise your 

expertise and writing skills. 

Explore other communities outside your 

blog, such as social networking groups or 

social bookmarking sites. This is where you 

can place your blog in front of more potential 

readers. However, remember to engage 

with the group members first before 

submitting your post, and to be present to 

acknowledge any comments you receive. 

Commenting also generates backlinks back 

to your blog. Part of search engine 

optimisation is to gather relevant external 

links and obtaining these from social media 

interaction is another way of extending the 

popularity of your blog, something the 

search engines are also programmed to 

notice.  



 

Imagine you’re a reader that is impressed 

with a post they have just read. They are 

bursting with their point of view on the 

subject and are ready to write a comment. 

So they look down the post to see where 

they could leave a comment, only to be met 

with this: 

 

This is a very poor example. It’s merely a 

link that’s almost hidden at the end of a 

post. It could easy be overlooked or 

disregarded, and you’d have to be very 

determined to bother to click it to find out it 

was somewhere to leave a comment. 

 

They would be looking for a proper 

commenting box, and even this reduced 

version would be better than nothing: 

 

What they need is a comment box that is 

obvious: 

 

Make it obvious 

Comment boxes should be clean, clear and 

easy to use. This includes a nice big space 

for the comment, with compact fields for the 

commenter to add in their details before 

they submit their contribution. 

Ideally comment boxes shouldn’t be hiding 

below a lot of distractions such as social 

sharing buttons, the author’s bio, related 

posts suggestions, or a digital marketing 

pop-up to encourage a newsletter 

subscription. 

And sometimes the comment box can be 

languishing at the bottom of the post 

underneath a sea of existing comments. If 

the blog is very popular, being confronted 

with 100 other comments can be off-putting 

for a nervous blog reader. No wonder so 

many readers are reticent about 

commenting. 
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The odds are quite low if you consider 

that less than 10% of blog readers would 

think about leaving a comment. You would 

need to have a lot of visitors to your blog to 

guarantee a reasonable amount of 

feedback. 

This means 90% are happy to just read and 

move on, preferring to remain anonymous. 

Some may be scared of leaving a comment, 

worried about how others perceive what 

they have written. Others may feel 

unqualified to contribute to the discussion. 

And many may be too nervous to ‘break the 

ice’ if nobody else has commented first. 

A commenting incentive 

Commenting does require a certain mindset. 

This is usually found amongst voracious 

readers who are blessed with lots of 

confidence. Commenting is mostly common 

sense; all you need to do is to show your 

appreciation, thank the author and add a 

little bit to continue the conversation. 

Perhaps this desire to express yourself in 

response to something you’ve read is a 

more common trait found in America. This 

filters down to our young people who are 

well acquainted with blogs and social media, 

but older readers are more reticent and 

guarded about the paper trail they leave 

behind on the Internet. 

No desire to comment 

There isn't much you can do if your blog 

attracts readers who prefer to remain silent. 

However, it may be worth taking a good look 

at your blog’s content to see whether 

anything could be improved to stimulate 

more of a response. 

Perhaps you’ve covered your post’s subject 

so completely, there’s nothing left for your 

readers to add? Or perhaps you’ve forgotten 

to include a call to action at the bottom of 

the post inviting your readers to comment? 

Or perhaps your content doesn’t resonate 

enough with your readers, so they feel 

comfortable about commenting? 

Some readers are afraid to comment on a 

blog as they see it as a more public place 

than social media. But Facebook and Twitter 

have much wider audiences, open to all 

readers with any kind of intention. However, 

they know these comments will soon 

disappear, whereas blog comments are 

visible for as long as the blog is live. 

And perhaps some readers may also suffer 

from apathy, or do not have enough time to 

stop and comment, or find the process too 

difficult, especially if they are reading on a 

hand-held mobile device. They will always 

have an excuse why they can’t leave a 

comment. 
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The rise of spam means the commenting 

area of a post is besieged with CAPTCHA 

and other mechanisms to keep spammers at 

bay. This can be very off-putting for real 

commenters who want to leave their 

feedback. 

Some comment systems such as 

Disqus require logging into another system, 

to prove the commenter’s identity. 

Remembering your username and password 

is yet another barrier to overcome. This gets 

unnecessarily complicated and can cause 

some consternation with privacy. 

How responsive are you? 

Using a mobile device is not conducive to 

letting your readers leave a comment. 

People prefer to use them for surfing and 

reading blogs, rather than writing and 

commenting. The keyboards are also small 

and inaccessible, tend to be jumpy and are 

plagued with predictive texting.  

The blog needs to have a theme or template 

that is ‘responsive’, e.g. suitable to be 

viewed via a small screen. Failure to do this 

not only aggravates the search engines, it 

makes it nigh on impossible to contribute a 

comment because everything is so small. 

At the bottom of the first image below is a 

comment box on an unresponsive blog, 

compared to the second image showing a 

responsive mobile comment box: 

 

An added aggravation is sometimes once 

you’ve gone through all the loops and 

hurdles to comment, by the time you’ve 

finished and you’re ready to publish, your 

device freezes and you’ve lost everything! 

Solution: remember to copy your comment 

to save it before publishing! 
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